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Communication and Society, 56 (2021), 1-24

Opportunities, Challenges, and Thoughts of
Public Relations and Strategic Communication

Discussants: Yi-Hui Christine HUANG, Yu HUANG, Song AO

Abstract

Prof. Yi-Hui Christine Huang is a distinguished scholar in the field of
public relations. In this dialogue, Prof. Huang was invited to share her insights
on the development of public relations research. To start with, she introduced
the history of public relations, by mentioning the paradigm shift from media
exposure to relationship management. She clarified the cross-disciplinary
feature of public relations as a field, and illustrated the origin, development
process, and meanings of the relationship management perspective. She also
mentioned that social media provides a mutual communication channel which
empowers publics in the interaction with organizations. Such channel raises the
importance of organization-public relationships and engagement in both
academia and industries.

Then Prof. Huang addressed the legitimacy issue of public relations as an
academic discipline. She compared the development and current situation of
public relations discipline development in the United States and China. In the
United States, legitimacy of public relations is not a problem anymore. But it is
still challenged according to identity, efficiency, and morality in China, even
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crisis management, conflict and negotiation, intercultural communication and
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with an increasing demand of public relations scholars and professions. She
suggested that body of knowledge is essential to the legitimacy and development
of public relations as a discipline, and used the Communication Perspective
Context (CPC) model to explicate the central body of knowledge of public
relations research: the transparent, mutually beneficial, and long-term
relationship between organizations and publics.

Prof. Huang also shared her thoughts about adopting U.S.-centered public
relations theories to the Chinese context. She suggested scholars to consider
both theories and specific cultural context, to improve the theory validity in
different contexts. Regarding the development of digital technologies, she
discussed opportunities of public relations research, and pointed out the benefits
and concerns of using big data in public relations research. Finally, Prof. Huang
offered some suggestions to students and young scholars about doing research.

Citation of this article: Huang, Y.-H. C., Huang, Y., & Ao, S. (2021).
Opportunities, challenges, and thoughts of public relations and strategic
communication. Communication and Society, 56, 1-24.
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el A TE P AR AL T > 2 LB AR ER A 2 SRR K R R IR 8L 5 )i ?
H BB 2 A AL B R BRI A [ > J2 TR 2505 86 T AE BRIl T 58
) — i D BB R o [ 3 R | Fe i R e 3 AUk - ¥
EE 7 AT B S B SR E T oS - e AR g0 b 2
PRSI LA W& - WF5T 5 1) B An] 2 AR 90 M o ol B A 8 3 >
SR E O B A R AR AL R RE 2 AR Y 7 IR e ) - #EA
RGO T AE T B~ PG T R B 7S O v B ARERME AT 2 PG
3400 T B Y R L R R AR A P FRAE 2010 R 88 3% T — i A B #E A
38 W 95 10 5 SC (B BKEE > 2010) > AR &E T VO R 3 A4k & 09 (23 4%
WFITHCm) o ALHE - (1) BEER o0 78 AL 3 S R R
7t 5 (2) XAkl #He NA AL EIEDETE 5 (3) S0k iR HL
] [~ 5] (EFEIMF) i 5% 5 (4) SUE AR
(intercultural communication) ALRLE - AR - SCREE o

R g R O A R (SR S N o e A 4 B A
HH AN TR B Ia] 0 e > R o 2 (S WF T 0 B B G R A
S P TEEL ~ B AT B DL ST i b T R B R ) [ (G
R 0 2010) = (1) f&SCAb A b PRSPy AL g i LB SR
DA T 3 3 N\ SRR W 7T O] (0 52 2B 5 (2) A EE N AR B
o LY 5 R B ER RS 5 (3) IR M B URE - S A
TR AL 5 > PG HEE - (8 R 52 IH DL W5 T A
2 BE o [HF2 B ] (middle range theory) [ B 2% (#1 ## 2E »
2001 ; Starosta, 2006) 5% 72 {li {H 15 2 % 1) 77 1] P A Y
B G 7 A TR (] B b SR > — 7y T o R A b B A A 5 B B
B RAVE R R ARG - MR E 2 > FERRFRAE HLAL R
RE R IRE > it UL PG P R LA ~ DA STy A I A
A5 > M RA [ 8 e ) (TERATHR BT 2 A B Bkt b)) 2 [
s AL | %5y e
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FRAGR IR A SL BRI FE A LA R - V7 A B A LBRR 2
WFIE R IR Bz —— W~ ) B B A i ) (ER=3
RZBUR BRI S 2 55 o b aha > AR BB T 52 LAV Jr {
8 e At g b 2y PG T R ARl > RS SO b B Y B e B R
o UL A B R R R N R A SR BR TS  JHTR
VIRt B e R 2 [ 3 Ak 5 ] J BT S A ARe ik J (T 1] » [ SCA b
[ | 245 B G B 95 Ak 2 8 VR B AR ) o T SCAL Rk L IBLEG I
iR e AR AL & UL R TE DR o ST Bl B » FR %
PR WA JT SRS < (1) BHEE T B - 2B V9 U7 AR B B
a0 o B IR R o e A ) T 4 BRARR % o T AR R A ey 2
RS EE b HEZ 2 258 5 (2) DUTHER Az 10 B8R 518
fEHh 2 AJERRR ~ WO BRI R HAR » 7R M OaRE T
R EORMEUR - FRERLSRE RO BB -

PR 25 K0 B 1 A L BRAR B 2 2 U8 B P8 5 H T — 1
Bl » EHEANRIFERE T > KRR A A AR £ 2w 6 5240 4 & B
BRI B o ST o BB AR AL | R B R E T L S o AT
PLR B C/a S - R0y sh 5 T A7 2 A R A JLBRR SRS > /4
A TR TE N BRI N G 2R RL 2 IR R AE 2 Hedn - 7E2011 4E HY
(R SEFA | o AL+ 7 & W B 4 AR L o 8 {040 1 o o 1) SR
WEAHEAT T [0 - S AH A I AN SZ 2 BEFTEE B > SR b B OK B
FBUN G AT BEARE & (HER H AR - NGO (non-
governmental organizations) BIMEAT BE A AR AY - %5l B 5 PR G
FRAAF RO » SUMERE T K8 S A W T i 7 v B R P SR N
FARHI R o

R - 7F S 4 M G A T AR T AL IRy > FRAM E % 20 B R {181 g
At - AR AL - R EER - MFZ o WRR
AR 5 5% B PG 1Y B i ARG B R S E AR H AL e AR AR B
Aid O ACGETRERE R - KEBLRNER] | H &R - E
FEEERAAFE EAZ - B S AR R AT 25 508 A 1) 3y E
TESEFAE ATERT I v 5B BLER 1 R 73 o
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WAk - TR 20 7T 3 A AL g i O > (EA T AL BRI
FLAIR DA A AN A AH b > AR E A AR = A A AT
B B IR SR PG 7 S AL BAREE G o [ BR L2 — 08 UL B S s 2
B MES > TR A 2001 4F B e 5| A [ BRAREL ) I A8 - $R 5 103
NA g A LA o T AR AR B A 5 AH B 7 ] BRAR o FRACAT e OB R
SCb L3RR £ B AR S > SR ST HE At b 2 T BAMAR ) ) 25
BB s Sl A TR AR BB 1) — IR A 2 ) —— G 46 [ BRAR o0 B )
Ko TR PR B ) ] — R+ (3 8 2% > 2002; Huang et al., 2018) °
75— P A R — 2D G Oy [ AR 8 12 28 | B T i R 2 IR
o WHRER TP Oy AR e RN E ] oo AN L
ANF B RSB 53 - F > A A RIS BRI A | 3
i Y 5 ER R R A > G HL T i B L P iy % 4 Ak A A B i S 9
S
320 A5 R 2 3t BR AR B P 58 R A Rp 3 A SEBRRDESERYBE R
AMELEBE F NG H7E 5 3 LAt SR 00 Ll 4 A A R i
It o EEH T o A BRI AT EBIB R G HE R
R R B R HG 0 o G BL P% e B D SR BRI R A WAk R RS
B~ BRE TR BZ ER] ~ A HE & B2 W% 0 B -
TEBT A IR ACRE > M 0 s 2 3L R 4R SR I A IR 86 3 J B 08 ?

AT LAGE LA T 48418 1 [m] R

BE—JERl A& (convergence) MIMEE: > BB BHE 088 R i T 1K
BERLG  NAMS - TIRIMTEMS o BAgSR » AILEIR - &
o~ BT IR AR O AT o AL s KRERHTEATE » B
WEMER - BRI T - B8 - B8 A A0 (cosplay) ~ # 5
It 4 25 T R A A T K R B (L A B 1Y AR (el o BRF ST TE 5K o
R > A T R sl SR W e EL A e R R B S R B Y
R TDAIRAREE R —E R R o RSB A Y
P Bl BB 2 o

B AT RHOU H R AL A IS A A T AL AR AN 23 A T BRAR 1)
PEAE o 5T AHARAN A RIS A AR AR VR AN B i E 1 S
AT AL > WA A RAOANEE R DABEAE A A 4 BN (B 4R I B
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HA :

YH :

TR AAK > 12 0] U AR AR PR AR 0 N 2 HEA T R R I - FE AR
BT AR Z R —E RS (BAILBHRA G 4
HONEEME M LB R > AR R > BAILERE
FPRML T Z MR REE o BETEEEALBIER o

O SRR BUE AR N 25 BE o 4k s IR ) e P AR 2k B AR TH]
FRRE T BRAR AR SO ARl > TR A A B BIR A 2 ST > 2R
LA AR BN R BR R BETT > WEREAA/INBL o SR > FRAE—
IR A B A L BEMR BL UL A W 72 35 B (B BEEE > 2012) > MESRBIIE
HE 0 R B AT o 2 B e O e LU SRR R B - SR T A AR 1A
A S B FH BT I 1) 2 B AT R AR KR T 22 TH] o OB T B A
BN JLBHARAE B MR RAE L [ R B R s~ T E R A
25~ RPN S E - AR ) E A RE W ] (p. 181) o Ak
A Aok o S S BRARR 1) 2 R A v o PR R v B i A
TR ZEA BB L o a8 BUE B AR B 22 R 25 0 5 3 R 4 {1t
TEHERR M o
REV o G EY e L AR T A T B U R R FL A 6 A i
LRSS T W A B ZE M 3 5 B AR R A BOR KA
BN 2 SO T (R i e o BRERF T o S AR SR B R M IB R A
B R ﬁﬁEE%%Mﬁmﬁﬁz¢ [TE=E- R L]
A JEBRPFZE RS - BUhL Bk (digital trace data) & F& A fr 48 %
SRPR — R BIR o BRET 2 A LRSI R E T EHK
ARt o KERHETEL MBS SOEN » BRI E Y
P BB R R B R s ?
SR > B BUF AL R L B AL A SRS Y B8 I - O RREA AR SR AN 0 3t
BEAR B ZE 7 I Fn R 2B A 2 n e i R RS B b
W2 N A R R B R A o R — ST E > B
2008 4F Z Hi BT AL A BB FEAR EL > 2008 A2 BB 5% ¢ (1) #1258
ﬁ@ﬁ@&ﬁTi%%ﬂﬁﬁ%; 2) BTN AW IR B A0 B
fbs Q)W k2B Z ufb i3 o fif ksl > UF7E 45 R
il >i_fﬁﬂ5§iﬁLfiﬂTEﬁ§§E§ > (o X (TR P Em =) B LR E
i# 5% (Huang, Wu, & Huang, 2017) °
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SRIRAM A AN B SRR R > KRR RSB
DASRHEIC AT 2 07 T A BB o SRR o Al - AR - LA T
BT AR R B A B RS AL T R o FRRR A >
AR RN BB AE ZE 04 o T H. » P IR Se it B -

AN E R B & R > R 0.0 /8 o HZ R
FARKEE A — Rk ] > & B S A E RN EE 77 i (i s -
INZEHT ~ Wik - HEF - HER) of DUETTBR RS ~ M - HEois
&2 =4 (triangulation) ZAE - {HIF JEHUAL, o

WFIE & AN R ) > R AL - gL - TFTTRk
Al AL - A DA SRR RE T > R R T - fiE
AR > BT RERA A - WERRERTET o BEASBH B ERAE S Y 4R A -

S8 F ¥ > AT R SIS R > FT T 2k il
GREIEE MR o — BRI E KRS THAQSHEA I — A
BRI RIEE - R A ER LEE . LB TMEE RS
BRI AR R - WA RAES > FOR B B
PIAE > MZ R BE W A2 — AL - ROBsRE > nREe
Py B ik 2y s B FRAM A R BE AT B 45 RAEAT R AR O
A~ FRRE T 2 N A 58 T ) T o A A LB RN A ) (R B A
Sm AN AR TARAR - #OR A B (R S AR o M B - R B W]
DAIZ 8 B KB AT 2 FE AR B > WEE T R o

HA : Z7E 23 SE B R0 P e e 07 i OB B M ER » R 4
WO A TEHBPER - SAEERNBEERBER » &k > WM
i K R R S T Ay B A — MR R B o M A R A A AR N\ 2R
BATEERE R ? il o dnf P E BESE 3 ?

YH : F B ARSI

RS - OFR RRE T > TERAKRENmW I - #87 -
KRR BLIRE ] o A SRR AT FC 0 - WFZE R ~ B 25 T A AR
BRI e B RS > RARERRRAE T A0 o AR AR
AR » ot KRB EE B A R ARt SE - 2 - 7
RO 2 [ 58 SRAE 31| — 2ol - ey BhlE St hmle - B
e A5 B B RE - FRAEARE TR O T R YY) -
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Z PRI T T > NS RS - 25— 2 I
B HE A TE B AL B o B AT LR SCR A B
SEIRBEANATELSE E B BRAR AT o R B RO SRGRAR B W iR

BT EEE R ? W B BRAR T AT e Al R BEAR 2 AL
B SR ek B BRI AR 2 . DA B 1 28 Mol e 2 [T ) BRARR ] 2 7 S ] R A
FFRIE 50 F R o B RS HUR K E BRSO > BHER
W R SR o E U o WR— R sC i E A R — H A iES - 3K
BN FR 2 SCRK B R S AT EH 2 S T2 TR E - HA
TR 1) SC IR B v e b A R 3 % SR AUF 95 7R AR (research agenda) 119
RO > g b g AR S RZ T 7 A5 O o [l R R 3 T i S
R B AT ~ LW BRIWE S - 3500 K &SRB > i
—Humib T IR R N E M - R AT > DLRE
PERE O o

BRI EE S LN S M o ) T EIE ) o BT R
FEMEERF » BUMANES > B B 5 45 R R R R EOR 2
BREE > 2 R R A R A o

HALEWMEE S - BTSRRI AT RE T > BR T R E Y SURK B R
2 WFRERETIRE ST ~ BB T - ERMUEE T - DL RSy
Mo BRI sR AR 1) > Th B EBEA ARFEMFF AR RE T ~ B B
HR GRS - IR - ThEAL - PR AR T o D
S I BRFLAR A 0 BEAGRAE o

ERERMT - B REKAIRA RS LR - R—EBE
e \ S AL BLEACHE A AL e AH B AL AR B RO SR > 3R T
RN SLFERE I — RN R - FLIRR A AR T >
bRz R LR b EESEDD > Wt 5 A e bl
AR -
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ERBHUREFER

Tk (1999) o (P75 22 Fh BAR L AR B2 R 2 28 5 —— 90 4F A 2y St 568 119 352
Sk ) o CRCEERRTT) > 55120 » H1-37

B RE (2002) o CTBHAR B 1m) | 2 G A5 S0 £ - AR 4 BRI 45 BRAR N BAR 2 8
%@ o (AR TLHEERAFTE) - S5 184 - FH95-172 -

LR (2010) o CHEAMRBETE - BWEFTHCE ~ R - S BT TEETIR) o CBr M
%%Eﬁm 1053 > H 144 -

Huang, Y. H. (2001). OPRA: A cross-cultural, multiple-item scale for measuring
organization-public relationships. Journal of Public Relations Research, 13(1),
61-91.

Huang, Y. H. (2003). A Chinese perspective of intercultural organization-public
relationship. Intercultural Communication Studies, 12(4), 151-176.

Huang, Y. H. (2010). Theorizing Chinese communication research: A holistic
framework for comparative studies. Chinese Journal of Communication, 3(1),
95-113.

Huang, Y. H., Bedford, O., & Zhang, Y. (2018). The relational orientation
framework for examining culture in Chinese societies. Culture & Psychology,
24(4), 477-490.

Huang, Y. H., & Su, S. H. (2009). Public relations autonomy, legal dominance, and
strategic orientation as predictors of crisis communicative strategies. Journal
of Business Ethics, 86(1), 29-41.

Huang, Y. H., & Zhang, Y. (2015). Revisiting organization—public relationship
research for the past decade. In E. J. Ki, J. N. Kim, & J. A. Ledingham (Eds.),
Public relations as relationship management: A relational approach to the
study and practice of public relations (p. 3-27). New York: Routledge.

Lu, Y., & Huang, Y. H. C. (2018). Getting emotional: An emotion-cognition dual-
factor model of crisis communication. Public Relations Review, 44(1), 98-107.
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SZ R
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PLEEEE (2001) o (POCHERERTIE 2 Blam L BAS £ AL « DL ROEA ORI &
P A0 o GHTHIEEDTIE) > SR 68 - F1-22 -

Zhu, Jianhua. (2001). Zhongwen chuanbo yanjiu zhi lilunhua yu bentuhua: Yi
shouzhong ji meijie xiaoguo de zhenghe lilun wei li. Xin Wenxueyanjiu, 68,
1-22.

AR (1999) o (PG5 2> 3 B AR Pl 52 IR 2 £8 &
Bk ) o CRHERRTTT) > 5120 » H1-37

Huang, Yi-Hui. (1999). Xifang gonggong guanxi lilun xuepai zhi tantao—90

sty 45 114 358

niandai lilun dianfan de jingzheng yu bianlun. Guanggaoxue yanjiu, 12, 1-37.

B HE R (2002) o TR AR I B a5 X400 B8 - AL AR B M) 45 B AR N BRAR 2 48
a¢> o (R HLHLELWITT) > S5 18] > H95-172 -
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HHEE (2010) o CHEAFEOTTT - BEFEHRE - » SRR BT IE TR o G R
%ﬁﬂm CEH105 8] > H 144 -
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THATE (2012) o KBS AFERIMR - 72 B (5 B B A X i) o (o AL gy 22
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HHERE (2015) o (FEEA FME AR B ik B SR s fE ) - v B i 265w > 28
1098 » H 54-57
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BHATE (2017) o KAE ELARL M 1R 5 v B R B A L BIR BR BB R 2 IE | 1) o K1
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FOERER BN R SRRkFk (2019) o CEURAE AT 3520 (e JL B 4 2L 1Y 5
%E.E — RN R A EY R F IR E SR TE) o (AL B - 5 16
#1> F83-95 -
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